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Northstar Travel Media Asia Advertising Terms and 

Conditions 

 

1. Definitions 

In these conditions: 

i. Advertisement means the matter to be printed, separately inserted or published digitally or by way of the 

media properties; 

ii. Booking Order means the Company's advertisement booking order or Media Sales Order (as the case may 

be) in effect for the time being and may include, among other matters, its scale of advertisement rates, 

technical specifications, advertising copy/cancellation deadlines, setting styles, and standard conditions; 

iii. Buyer means the party placing with the Company an order for the insertion of an advertisement or for 

editorial services, whether such party be the advertiser of the advertisement, the advertiser of the product or 

service promoted thereby or making the announcement therein (the "Advertiser") or such Advertiser's 

advertising agency or media buyer; 

iv. Copy deadline means the deadline for the Buyer to provide its advertising materials; 

v. Media properties mean the types/forms of publication requested by Buyer in the Booking Order by which 

the Buyer's Advertisement shall be published including but not limited to publication via magazines, 

newspapers and online media (including websites, e-newsletters, e-books, email) and/or at sponsorship 

events; 

vi. Media Sales Order means the Company's booking order in respect of Advertisements to be published on 

online/digital media where the Company is engaged by the Buyer as an advertising agency on the Buyer's 

behalf; 

vii. Company means Northstar Travel Media Singapore PTE. LTD.; 

viii. Headings: The headings herein are inserted for ease of reference only and shall be disregarded for the 

purposes of construction. 

2. Company's Rights and Discretion 

i. Refusal/Amendments due to Compliance: The Company may, without derogation from the warranties 

contained in clause 6.4, refuse or require to be amended any artwork, materials and copy for or relating to 

an Advertisement so as:  

a. to comply with the legal or moral obligations placed on the Company, Buyer or Advertiser; or 

b. to avoid infringing a third party's rights, the Singapore Code of Advertising Practice and all other codes 

under the general supervision of the ASAS. 

ii. Discretion to Refuse/Change Advertisement: The Company shall have the right at its sole discretion:  

a. to decline to publish, or to omit, suspend or change the position, space and/or frequency of insertion of, 

an Advertisement otherwise accepted for insertion without being liable to the Buyer or any other party 

whatsoever. However, the Company will use reasonable efforts to comply with the wishes of the Buyer 
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although the Company does not warrant the date of insertion, the wording, or the quality of the color or 

mono reproduction of the Advertisement. 

b. to reject, cancel or refuse to proceed with any Booking Order where the media properties for which 

such Booking Order is entered into is not published or executed as scheduled, or where the Company 

decides not to proceed with same for any reason whatsoever. 

c. refuse to insert any Advertisement and/or proceed with any Booking Order which is considered by the 

Company to be objectionable, unsuitable, likely to give offence or for any other reason. In such event, 

the Company reserves the right to reject or cancel the Booking Order in whole or in part. The Company 

shall not be liable to the Buyer in the event of any rejection/cancellation herein. Any remaining part of 

the Booking Order not so cancelled shall subsist. 

iii. Discretion to Change Rates and Conditions: Upon written notice to the Buyer, the Company shall have 

the right at its sole discretion at any time to change its scale of advertisement rates, including within any 

subsisting Booking Order, or amend the conditions herein. Where such terms/advertisement rates are 

amended in any subsisting Booking Order, the Buyer shall have the right to cancel the balance of such 

Booking Order without surcharge by the Company. For the avoidance of doubt, the Buyer shall in such 

event only be liable to the Company for the part of the Booking Order which has been performed by the 

Company and for those expenses already incurred by the Company in respect of such Booking Order. 

iv. Proofs of Advertising Copies: Proof of advertising copies shall be shown to the Buyer only upon the 

written request of the Buyer to the Company. Where:  

a. such proof is not requested; or 

b. proof which has been supplied to the Buyer (whether by mail, email, fax, or otherwise) is not returned 

by the Buyer to the Company within the time set forth in the proof sheet or at all, the said proof shall be 

deemed to be correct, 

the Company shall have the right to proceed with the Booking Order without further notice or reference to 

the Buyer subject always to the Company's discretion under clause 2.2.2.  

v. Repeating Existing Advertising Copies: Where the Booking Order contains a term for repeating 

advertisements, the Company shall repeat existing advertising copies for publication unless written 

instruction for changes are received prior to copy deadline. 

vi. Advertorials: All Advertisements which simulate editorial must carry the word "advertorial" at the top of 

such Advertisement. The Company has the right to insert the word "advertorial" in such advertising. 

3. Cancellation of Advertisements 

i. Cancellation of ROP color Advertisements: Subject to clause 2.2 above, in respect of Run of Press/Run 

of Paper ("ROP") color Advertisements, the Company shall have the right to refuse all stop orders, 

cancellations or transfers from the Buyer:  

a. unless they are received in writing from the Buyer not less than 6 weeks before the relevant copy 

deadline; or, 

b. where such Advertisements are to be placed in special positions of the publication, such as, in the Front 

Cover, Inside Front Cover, Inside Back Cover and Back Cover, all stop orders, cancellations and 

transfers must be received in writing from the Buyer 12 weeks prior to copy deadline. 
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ii. Non-cancellable/Non-transferable Advertisements: Any Advertisement in any Booking Order placed, 

confirmed and/or otherwise not cancelled within the periods specified in clause 3.1 shall be considered 

booked as non-transferable and non-cancellable. No cancellation, stop order or transfer shall be allowed 

unless the agreed insertion/advertising price is paid in full to the Company. 

iii. Cancellation Fees: Subject to clause 3.1 and save that this clause shall not apply to Media Sales Orders or 

Booking Orders in respect of advertising campaigns under clause 7, in the event that the Buyer cancels any 

Booking Order or part thereof with Premium Positions (special advertising positions stipulated in the 

Company’s media kit/rate card which shall be provided to the Buyer) the Buyer shall pay to the Company a 

cancellation fee equivalent to the amount of cancelled Booking Order or part thereof:  

a. unless such cancellation was requested in writing and received by the Company within the periods 

specified in clauses 3.1.1 or 3.1.2 (as applicable); 

b. in all other cases, unless such cancellation was requested in writing and received by the Company at 

least 90 days prior to the publication date. 

iv. Cancellation of Media Sales Orders: Media Sales Orders may only be cancelled at the sole discretion of 

the Company. In the event that the Company consents to a cancellation of such order at the request of the 

Buyer, the Buyer shall pay to the Company an amount up to 50% of the contract sum (which amount shall 

be decided at the Company's sole discretion) of such cancelled order (or cancelled part thereof) by the 

original date of payment stipulated in such order. 

v. Advance Payments: Notwithstanding clauses 3.1, 3.3, and 3.4, any Booking Order in respect of which 

advance payment of fees have been paid by the Buyer shall be considered as non-cancellable and non-

transferable, and may only be cancelled at the sole discretion of the Company. In the event the Company 

consents to a cancellation, the Buyer shall not be entitled to any refund of any of its advance payments save 

at the Company's sole discretion. 

4. No Liability 

i. No Liability for Loss Due to Error/Late Publication: The Company shall not be liable to the Buyer or 

any other party whatsoever for any loss or damage consequential or otherwise occasioned by error, late 

publication or the failure of an Advertisement to appear from any cause whatsoever. 

ii. No Liability for Loss of Materials: The Company shall not be liable to the Buyer or any other party 

whatsoever for any loss of copy, artwork, photographs or other materials, which the Buyer warrants that it 

has retained in sufficient quality and quantity for whatever purpose. 

iii. No Liability for Loss due to Omission to Insert: The Company shall use reasonable efforts to ensure that 

the key words, information, advertisements and listings are during publication correctly uploaded or 

printed as the case may be but shall not be liable for any loss or damage occasioned by its omission to 

insert the Advertisement or by any errors in its contents or failure to advertise as contracted in the media 

properties. In the event of the above, the Buyer's liability to pay the contract sum or part thereof for the 

Advertisement or listing concerned shall be at the sole discretion of the Company. The Company reserves 

the right to reject, vary or cancel any Booking Order at its discretion and shall not be liable to the Buyer for 

any loss or damage occasioned by the same. 

5. Payment 
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i. Payment Deadline: In the absence of any other specific arrangement between the Company and the 

Buyer, payment in respect of the Advertisement and in respect of advertising campaigns under clause 7 

shall be made within the due date stipulated in the Company's invoices to the Buyer or, in the absence of a 

stipulated due date on an invoice, within 7 calendar days from the date of such invoice. 

ii. Payment Method: Payment shall be made by the Buyer to the Company only by way of bank transfer. 

The Buyer agrees and is aware that the Company's representatives are expressly prohibited from accepting 

cash payments and in the event that the Buyer makes any payment in cash. 

iii. Interest: The Buyer agrees to pay to the Company in respect of each Advertisement for which payment is 

not made by the due time interest on the amount paid late at the rate of 12% per annum accruing daily both 

before and after judgment up to the date of actual payment. 

iv. Suspension/Cessation on Default: In the event of any default in payment, the Company shall be entitled, 

without prejudice to any of its other legal and equitable rights, to suspend and/or cease insertions 

absolutely. 

v. Currency: All payments shall be made by the Buyer to the Company in Singapore Dollars unless 

otherwise agreed in writing. 

vi. Bank Charges: All sums payable by the Buyer to the Company under the Company's invoices shall be 

paid by the Buyer free and clear of and without any reduction due to or on account of any bank fees and/or 

administrative charges, which bank fees and/or administrative charges, if any, shall be borne by the Buyer. 

vii. Withholding Tax: All sums payable by the Buyer to the Company under the Company's invoices shall be 

paid by the Buyer free and clear of and without any reduction or withholding for or on account of any tax 

(except to the extent required by law or legislation in the Buyer's country). If in connection with any 

present or future law, regulation or practice, the Buyer is required to make any deduction or withholding on 

account of any tax or other amount from any sum payable by the Buyer to the Company under any 

Company's invoice, or the Company is required to make any deduction or withholding from, or any 

payment on any sum received or receivable by the Company under any Company's invoice, the Buyer shall 

pay to the Company such additional amounts so that the Company receives a net amount (free from any 

deduction, withholding or payment) equal to the full amount which it would have received had no 

deduction, withholding or payment been required or made. 

6. Buyer's Obligations and Liability 

i. Buyer's Responsibility to Check Advertisements: It is the responsibility of the Buyer to check the 

correctness of the Advertisement (and of each insertion of the Advertisement if more than one). Without 

prejudice to clause 6.4.7, the Company assumes no responsibility for the repetition of an error in an 

Advertisement ordered for more than one insertion unless notified in writing within 7 days following (as 

the case may be) insertion of the Advertisement or of the date on which it is claimed the Advertisement 

should have appeared or of the receipt by the Buyer of the invoice giving rise to it. Any other matter of 

complaint, claim or query (whether in relation to the Advertisement or the invoice) must be raised with the 

Company in writing within 7 days following (as the case may be) insertion of the Advertisement or of the 

date on which it is claimed the Advertisement should have appeared or of the receipt by the Buyer of the 

invoice giving rise to it, whichever is earlier. 
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ii. Buyer's Responsibility to Ensure Changes are On Time: It is the Buyer's sole responsibility to ensure 

that any changes in insertion dates and/or copies of its Advertisement shall be confirmed in writing and on 

time for such changes to be made. The Buyer shall pay the Company any additional costs and expenses 

incurred in such changes. 

iii. Company's Limited Liability: In the event that the Company has caused any error in any Advertisement, 

without prejudice to clauses 4.1 to 4.3 and without prejudice to the Company's entitlement to be paid for 

the Advertisement as published a sum representing a reasonable proportion of the charge agreed at the time 

the Advertisement was booked, the Company's liability is limited to a maximum at its option of giving a 

credit for its charge for the Advertisement or (in an appropriate instance) of publishing the Advertisement 

for a second time without charge. Such complaint, claim or query shall not affect the liability of the Buyer 

for payment by the due time of the Company's charges for that and all other advertisements. 

iv. Indemnity: The Buyer shall indemnify the Company and agrees to keep it indemnified against all claims, 

costs, proceedings, demands, losses, damages, expenses, agency fees, legal costs (including legal costs on a 

solicitor and client basis) or liability whatsoever arising directly or reasonably foreseeably as a result of 

any breach or non-performance of any of the representations, warranties or other terms contained in these 

conditions or implied by law, including but not limited to any breach of any of the following warranties 

warranted by the Buyer:  

a. Buyer contracts as Principal: In relation to an Advertisement the Buyer contracts with the Company 

as a principal notwithstanding that the Buyer may be acting directly or indirectly for the Advertiser as 

an advertising agent or media buyer or in some other representative capacity; 

b. No breach of Intellectual Properties and Rights: The reproduction and/or publication of the 

Advertisement by the Company as originally submitted or as amended pursuant to clause 2.1 will not 

breach any contract or infringe or violate any copyright, trademark or any other personal or proprietary 

right of any person or render the Company liable to any proceedings whatsoever; 

c. Buyer authorized to Advertise: In respect of any Advertisement submitted for publication, the Buyer 

is solely responsible for and is authorized and entitled to advertise the business service or product 

described in the Advertisement copy and listing. 

d. Authority of Persons contained in Advertisement: In respect of any Advertisement submitted for 

publication which contains the name or pictorial representation (photographic or otherwise) of any 

person and/or any part of any person and/or any copy by which any person is or can be identified the 

Buyer or the Advertiser has obtained the authority of such person or his estate to make use of such 

name, representation and/or copy; 

e. Compliance with Legislation: The Advertisement complies with the requirements of all relevant 

legislation (including subordinate legislation, bylaws, and the rules of statutorily recognized regulatory 

authorities) for the time being in force or applicable in the Republic of Singapore; 

f. Compliance with Relevant Codes: All advertising copy submitted to the Company is legal, decent, 

honest and truthful and complies with the Singapore Code of Advertising Practice and all other relevant 

codes under the general supervision of the Advertising Standards Authority of Singapore ("ASAS"). 

g. Where Buyer is Advertising Agency: Where the Buyer is the Advertiser's advertising agency, the 

Buyer warrants that it is authorized by the Advertiser to place the Advertisement with the Company and 
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the Buyer will indemnify the Company against any claim made by the Advertiser against the Company 

arising from the publication thereof. 

v. No Waiver: No waiver or indulgence by the Company shall be effective save in relation to the matter in 

respect of which it was specifically given. 

vi. Agreed Number of Advertisements: In the event that the Buyer agrees in writing with the Company to 

book an agreed number of Advertisements, but cancels before such agreed number of Advertisements is 

met and/or does not meet such agreed number, the Company has the right in its sole discretion to either 

charge the Buyer for the contracted sum for such full number of agreed advertisements or charge the Buyer 

for each Advertisement completed by the Company at the Company's published rates as set out in its rate 

card. 

7. Advertising Campaign 

i. Advertising Campaign: refers to the situation where the Buyer engages the Company to promote the 

Buyer's website through inter alia search engine optimization and/or the setting up, consultancy and/or 

administration of an advertising campaign, and/or the development/maintenance of the Advertiser's 

website. 

ii. Duration: The duration, scope of work, cost/estimates of cost of the advertising campaign, and other 

services shall be stated in the Booking Order which shall be provided by the Company for the Buyer's 

execution. 

iii. Media Fees and Service Fees: In respect of the said further services, the Buyer shall pay such media fees 

(being the fees charged for online media and the costs of the relevant search engines) to the Company as 

stated in the Company's periodic reports. Apart from media fees, the Buyer shall also pay to the Company 

service fees chargeable for the consultancy and administration of the advertising campaign, which service 

fees shall be incorporated in each periodic report provided by the Company. 

iv. Periodic Reports: The Company shall keep the Buyer informed as to how much of spending has been 

used by the media including administration and service fees via the Company's periodic reports. 

v. Media Budget: The Company may at its discretion allocate a media budget for the search engines of better 

performing countries if necessary. Any unused portions of the budget shall be carried forward to the 

following month. 

vi. Re-scoping/Re-costing: The Company shall be entitled to upon written notice to the Buyer re-scope and 

re-cost the advertising campaign if in its sole discretion it deems that the scope of work for such project has 

changed over the course of the project. 

vii. No Cancellation of Advertising Campaign: All Booking Orders in respect of the advertising campaign 

shall be non-cancellable upon the Company's commencement of the advertising campaign in accordance 

with the date set out in the Booking Order, or upon 7 days after the Buyer's execution of such Booking 

Order, whichever is earlier.  

8. No Right of Renewal 

i. No Right of Renewal: For the avoidance of doubt, the placing of a Booking Order shall not confer any 

automatic right on the Buyer to renew the same on similar terms. 

9. Copyright and Other Rights 
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i. Copyright: The copyright for all purposes in all artwork, copy, storyboards and all other work created by 

the Company for the Buyer's advertising, if any, vests in the Company unless arrangements are made to the 

contrary. The Buyer agrees that it shall not before the termination of the relevant Booking Order make any 

use in or outside of Singapore of advertising material which originated from the Company except with the 

Company's written consent. 

ii. Assignment of Copyrights upon termination: The Buyer agrees that upon termination of the relevant 

Booking Order such copyright and other rights in the Buyer's advertising material as may be vested in the 

Company shall continue to vest in the Company. 

10. Force Majeure 

i. Force Majeure: The Company shall not be liable to the Buyer for any loss or damage caused to the Buyer 

by the Company's failure to perform its obligations herein, if such failure is consequential or otherwise 

occasioned by any cause whatsoever beyond its control including but not limited to an Act of God, action 

by any governmental or quasi governmental agency, statutory legislation, fire, flood, insurrection, riot, 

explosion, embargo, strikes whether legal or illegal, labor or material shortage, transportation interruption 

of any kind, work slowdown, or similar cause. 

11. Binding Contract and Precedence 

i. Binding Contract: It is mutually understood and agreed between the Buyer and the Company that the 

execution of a Booking Order shall constitute a contract which shall be binding on both parties, and shall 

amount to an acceptance of these conditions and any conditions stipulated on the Booking Order. Any 

other terms and conditions stipulated elsewhere by the Buyer shall be void insofar as they are inconsistent 

with these conditions. 

ii. Additional Conditions in Booking Order to Prevail: In the event of any variations or inconsistency 

between these conditions and the conditions set out in the Booking Order, the latter shall prevail. 

iii. Company Not Bound by Buyer's Standard Terms and Conditions: The Buyer agrees that in respect of 

the subject matter of the Booking Order, the Company shall not be bound by any terms and conditions, 

whether printed or written, which form part of any standard contract of the Buyer, whether such standard 

contract was signed before or after the execution of the Booking Order. 

12. Governing Law and Jurisdiction 

i. Governing Law and Jurisdiction: The contract which incorporates these conditions shall be construed 

under and governed by the laws of Singapore and the parties submit to the exclusive jurisdiction of the 

Singapore Courts. 

13. Event Addendum 

i. Defined Terms: “Event” means the specific exposition conference or event identified on the front page of 

this Agreement. “Facilities” means all venues or facilities in which or where the Event is conducted. 

“Events Dates” mean the dates over which the Event is conducted including move-in days and move-out 

days at the Facilities. “Management” means Northstar Travel Media Singapore PTE. LTD. and its officers, 

directors, members, agents, affiliates, representatives, employees, successors and assigns. “Client” means 

the applicant.   “Space or Sponsorship” means the space or sponsorship opportunities contracted for herein. 

“Fee” means the required fee, including all deposits and other fees to be paid to Management as set forth 

on the front of this Agreement.   
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ii. Qualified Client: Management, in its sole discretion, shall determine whether a prospective client is 

eligible to participate in the Event. Eligibility is generally limited to companies, firms or entities actively 

and legitimately engaged in the business or services related to the Event. Management reserves the right to 

restrict or remove any exhibit or sponsor that Management, in its sole discretion, believes is objectionable 

or inappropriate. 

iii. Products & Services Displayed: Client may display or exhibit only products and services comprising 

materials, equipment, apparatus, systems and other component products or services as set forth on the first 

page of this Agreement and/or deemed by Management, in its sole discretion, to be relevant to industry/s or 

field/s which are the primary focus of the Event. Management, in its sole and absolute discretion, will 

determine the suitability of any merchandise or service for exhibit, sponsorship or display and the 

assignment, placement and amount of space provided for any Client sponsorship, display or exhibit. All 

exhibits shall display products or services in a tasteful manner.   No signs, decorations, banners, advertising 

material or special exhibits will be permitted outside of the Client-contracted booth space except by written 

permission of Management.  Any and all advertising distribution must be made from the Client’s space. 

Balloons and stickers are prohibited in the exhibit area.  Handouts with gummed backing that adhere or 

cause adhesion are considered stickers. Strolling entertainment or moving advertisements outside of 

Client’s space is prohibited unless approved in advance by Management.  The use of devices for 

mechanical reproduction of sound or music may be permitted, but must be controlled to decibels agreed by 

Management. Sound of any kind must not be projected outside of the exhibit booth. Client is specifically 

prohibited from employing any carnival-type attraction, animal or human, or from operating noise-creating 

devices such as bells, horns or megaphones..  

iv. Assignment of Space and Positioning of Displays:  Contents of all promotions are subject to 

Management’s approval.  Management reserves the right to reject any promotion, display, exhibit or 

sponsorship at any time if Management deems the promotion or display to be unacceptable. Positioning of 

all Event exhibit space, sponsorship locations and online positioning of promotions is at the sole discretion 

of Management except when an arrangement for a specific preferred position is previously agreed by 

Management in writing.  The assignment of exhibit space, sponsorship location or other positioning does 

not imply that similar space will be assigned for future Events. Management reserves the right to change 

the floor plan or to move Client to another location prior to or during the Event for any or no reason.  

v. Compliance Requirements: Client agrees to abide by, adhere to and be bound by all applicable federal, 

state and local laws, codes, ordinances, rules and regulations, including without limitation fire, utility and 

building codes and regulations, and any rules or regulations of the Facilities, including any union labor 

work rules. Client shall be solely responsible for obtaining any licenses, permits or approvals under federal, 

state or local laws applicable to its activities at the Event.  Client shall be solely responsible for obtaining 

any necessary tax identification numbers and permits and for paying all applicable taxes, license fees, use 

fees, royalties or other fees, charges, levies or penalties that become due to any governmental authority in 

connection with its activities at the Event. Client will not permit the delivery of merchandise at the Event 

without the express permission of Management.  Displays that do not pass fire safety inspection will be 

ordered closed until such fire hazards are corrected. 

vi. Materials and Information:  To the extent any promotion or Sponsorship agreed to herein requires Client 

to provide Management with certain photos, video, logos, images, text and other required materials by 

stated deadlines, failure to provide Management the required materials by deadlines will result in forfeiture 
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of the promotion or sponsorship.  No refunds will be made by Management for forfeited promotions due to 

Client’s non-compliance with deadlines.  Materials not received by Management’s production department 

by deadline cannot be quality checked and will not be entitled to approval or revision by Client. 

Management may exercise the right to publish existing material to fulfill the promotion or sponsorship if 

new material is not received by deadline. No material extensions will be granted unless expressly granted 

in writing by Management. Management shall not be liable for any errors in any listing or descriptions or 

for omitting Client from any directory or other lists or materials.  Client hereby grants Management a 

perpetual worldwide right and license to use, display, publish, distribute, digitize, copy, perform, license, 

sublicense, transfer, make available or transmit any photographs provided by Client hereunder, insofar as 

such photographs shall have been provided without inclusion of advertising copy or similar non-

photographic materials, in any media or format. To the extent Client provides any information to 

Management, including contact information and other personally identifiable information, Client hereby 

grants to Events Management the right to use or release such information for all lawful Management and 

Event related business purposes and to maintain such information in the Management database for use in 

connection with all mailings, emails, solicitations or otherwise. 

vii. Outside Exhibits/Hospitality Suites: Client is prohibited, without express advance written approval from 

Management, from displaying products/services and/or other advertising material in areas outside its 

designated exhibit or display space such as, but not limited to, parking lots, hotel lobbies, lounges, 

corridors, sleeping rooms, etc., as well as conducting unauthorized facility tours. Client shall not operate 

hospitality suites during hours in which the Event is open or when any Event or Management sponsored 

activity is being held. Client is prohibited from hosting hospitality functions during official Event hours. 

All requests for a hospitality suite or public function space must be made through Management. If Client 

has agreed to sponsor any such Event related activity and cancels or fails to sponsor such activity, 

Management reserves the right to notify the applicable venue to cancel any hospitality space and/or hotel 

guest rooms under the Client’s name. The Client shall remain liable for the payments made to the hotel or 

applicable venue.   

viii. Contractor Services: Management has contracted, on an exclusive basis, official contractors to provide 

certain services for the Event. Service companies other than the official contractors will not be allowed to 

perform any of these exclusive services. Non-exclusive services may be performed by exhibitor-appointed 

contractors (EAC) within certain guidelines. A complete listing of exclusive services and EAC guidelines 

will be provided upon request 

ix. Restrictions on Assignment and Subleasing Exhibit/Meeting Space: Client cannot sell, assign, transfer, 

or convey this Agreement, or assign, share, sublet its Space or Sponsorship, or any part thereof, without the 

prior written approval of Management, which approval may be withheld in Management’s sole discretion. 

This Agreement, the Terms and Conditions and any Event Rules and Regulations will be binding upon and 

inure to the benefit of the approved successors, assigns, and personal representatives of Client. Any 

attempted sale, sharing, subletting, assignment, transfer, conveyance of this Agreement or any portion of 

the Space or Sponsorship in violation of this Section shall constitute a breach of this Agreement and such 

action will be voidable at the option of Events Management. 

x. Withdrawal or Reduction in Space or Sponsorship: Client acknowledges and agrees that (a) each of the 

following shall constitute a material breach by Client of its obligations under this Agreement: (i) any 

cancellation or termination of this Agreement by Client; (ii) Client’s withdrawal from the Event or Client’s 
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failure to participate in the Event in the manner described herein; or (iii) any reduction by Client of its 

Space or Sponsorship; and (b) Management will suffer damages based upon and arising from such 

breaches. Client further acknowledges that the damages suffered by Management from the breaches 

described in the preceding sentence will be substantial and that the parties may not be capable of 

determining the extent of such damages with mathematical precision. Therefore, the provisions for 

liquidated and agreed upon damages set forth herein have been incorporated into this Agreement and 

agreed upon as a valid and reasonable pre-estimate of these damages and not as a penalty. Unless otherwise 

specified, if certified written notice of termination or reduction of the contracted Space or Sponsorship is 

received one hundred twenty (120) days prior to the commencement of the Event, Client shall pay as 

liquated damages fifty percent (50%) of the total contracted Fee.  If certified written notice of termination 

or reduction of the contracted Space or Sponsorship is received within one hundred twenty (120) days prior 

to the commencement of the Event, Client shall pay as liquated damages one hundred percent (100%) of 

the total contracted Fee. All cancellation, termination, withdrawals or reductions in the Space or 

Sponsorship notifications must be provided to Management in writing via e-mail communication with 

confirmed receipt and acknowledgement from Management.  No electronic cancellation shall be deemed 

accepted unless acknowledged in writing by Management. The date of cancellation, termination, 

withdrawal or reduction in Space or Sponsorship, as applicable, shall be the date on which the notice is 

actually received by Management. Liquidated damages paid cannot be applied toward Space or 

Sponsorship at other Events or advertisements or promotional materials. Because these dates are related to 

the Event Date and not to the date of this Agreement, these dates will apply regardless of the date on which 

this Agreement is executed. Management assumes no responsibility for having included the name of the 

withdrawn Client, its sponsorship or description of its products in Event directories, brochures, news 

releases or other material relating to the Event. All amounts payable to Management based upon or arising 

from Client’s cancellation or termination if this Agreement, withdrawal or reduction of its Space or 

Sponsorship are payable to Management simultaneously with notifications provided by Client. Upon notice 

of Client’s cancellation or termination of this Agreement, its withdrawal from the Event or reduction in 

Space or Sponsorship, Client shall lose all rights to assigned Space Sponsorship, applicable discounts, 

sponsorship agreements or opportunities associated with the Event, including, but not limited to the right to 

present speakers at, or participate in, any conference and any other promotional or advertising 

opportunities and Management, in its sole discretion, may reassign the Space, Sponsorship, display, or 

advertising opportunities to another party.   

xi. Scheduling or Location Changes: Client acknowledges and agrees that Management reserves the right to 

change, increase or decrease Event hours, number of days, Event dates, Event location or Event name. 

Notwithstanding anything to the contrary in this Agreement, Client acknowledges and agrees that if 

Management elects to re-name, change, increase or decrease Event hours, days, Event dates or Event 

location, Client shall not be entitled to and expressly disclaims any right or claim to the return of any 

portion of any Fees or deposits paid or payable by Client to Management. Additionally, if Management re-

locates the Event to a different city than originally scheduled over dates which are not more than 60 days 

earlier or 60 days later than the original Event dates, no refund will be due to Client, but Management shall 

assign to Client, in lieu of the original Space or Sponsorship, such other Space or Sponsorship as 

Management deems appropriate and Client agrees to use such space under the terms of this Agreement. 

However, if Management elects to terminate the Event other than for reasons outside of its control, 
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Management shall refund to Client the Fees previously paid, in full satisfaction of all liabilities and 

obligations of Management to Client and Client waives all claims it might have against Management for 

damages or expenses and discharges all claims against Management in exchange for such refund.  

xii. Condition of Exhibition Facilities: Management makes no representations or warranties, express or 

implied, to Client regarding the condition of the Facilities or the utilities provided by the Facilities, or the 

success of Client’s efforts for which the exhibit space or sponsorship will be used or to the number of 

Event attendees or the demographic nature of such attendees. The Client shall promptly pay for any and all 

damages to the Exhibit Facility or associated facilities, booth equipment or the property of others caused 

by the Client. 

xiii. Breach: If Client fails to make any payments on time as stated herein or breaches or defaults in any of its 

obligations under this Agreement, Client shall be deemed in material breach of this Agreement.  In the 

event of breach by Client of its obligations under this Agreement, Management will have the right to 

immediately terminate this Agreement, retain all Fees and other monies paid to Management.  Client 

expressly agrees to (i) pay Management the full Fee set forth on the front of this Agreement, together with 

all costs of collection incurred by Management including but not limited to any liquidated damages as set 

forth herein and all reasonable attorneys’ fees, court costs and interest. Management’s rights under this 

Section are non-exclusive remedies and Management expressly reserves any and all of its rights and 

remedies under applicable law. Additionally, Management shall have the right, but not the obligation, to 

license the subject Space or Sponsorship to another party prior to the Event without any refund, rebate or 

allowance whatsoever to Client and without in any way releasing Client from any liability hereunder.  

xiv. Force Majeure: If the Event is terminated for any reason beyond the reasonable control of Management, 

including without limitation acts of God, war, mob, riot or civil commotion, strikes, labor disputes, 

accidents, governmental laws, ordinances, regulations, requisitions or restrictions, unavailability of 

facilities, lack of utilities, commodities or supplies, inability to secure sufficient labor, civil disturbance, 

terrorism or threats of terrorism, disruption to transportation, disaster, fire, earthquakes, severe weather, 

epidemic or pandemic, or any other comparable calamity or casualty, Management may terminate this 

Agreement without liability, and Management may retain the earned portion of the Fee required to 

recompense it for expenses and commitments incurred up to the time of terminating the Event. Any 

remaining unearned Fee will be refunded to Client.  If any part of a Facility is damaged or if circumstances 

beyond Management’s reasonable control make it impossible, impractical or inadvisable for Management 

to permit Client to occupy or continue to occupy its assigned location during any part of or the entire 

Event, Management will retain the right to relocate Client. If, Management, in its sole discretion, 

determines that  relocation is not feasible, Client will be charged a pro rata Fee for the period that the 

Space was or could have been occupied by Client, and Management will refund the remaining portion of 

the Fee paid, in full satisfaction of all liabilities to Client, and Client agrees to waive all claims it might 

have against Management for damages or expenses discharge of all claims against Management in 

exchange for such refund.  

xv. Indemnification: To the maximum extent permitted by law Client agrees to protect, indemnify, defend 

(with legal counsel satisfactory to Management), and hold harmless, Management, the Facilities, and City 

where the Event is held and their respective owners, directors, officers, members, employees, affiliates, 

service contractors, agents and representatives, as applicable, from any and all claims, actions, demands, 

damages, liability, or expenses of any kind or nature, including without limitation judgments, interest, 
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reasonable attorneys’ fees and all other costs and charges in connection with or arising out of (i) Client’s 

use of any the Facilities or Event services, (ii) Client’s noncompliance with or breach of this Agreement, 

(iii) for failure or alleged failure to obtain licenses or consents, or for infringements of Intellectual 

Property, including without limitation copyright, patent, or the unauthorized use of a registered trademark 

or service mark or other violations of proprietary rights, or the rights of privacy or publicity of any third 

party arising from, or in connection with the Event, or (iv) claims of property damage or personal injury 

including death, caused by or attributed in part or in whole to any action or failure to act whether by 

negligence or otherwise on the part of Client or any of its directors, officers, employees, agents, 

representatives, guests or invitees, except to the extent due to the sole negligence or willful misconduct of 

Management or its owners, directors, officers, employees, representatives and agents.  

xvi. Insurance: Client has full responsibility for its product, equipment, displays and personnel. As a condition 

for Client's right to exhibit at the Event, Client, at its own expense, agrees to maintain adequate insurance 

to fully protect and indemnify Management and its affiliates, co-sponsors, service contractors and the 

Facilities from any and all claims, arising from Client’s presence or activities at the Events.  

xvii. Limitation Of Liability: CLIENT EXPRESSLY ASSUMES ALL RESPONSIBILITY, LIABILITY AND 

RISK ASSOCIATED WITH, RESULTING FROM OR ARISING IN CONNECTION WITH CLIENT’S 

PARTICIPATION OR PRESENCE AT THE EVENT, INCLUDING WITHOUT LIMITATION, ALL 

RISKS OF THEFT, HARM, LOSS, DAMAGE OR INJURY TO OR OF ANY PERSON (INCLUDING 

DEATH), ITS OWN PROPERTY OR THE PROPERTY OF OTHERS, BUSINESS OR PROFITS OF 

CLIENT, TORTIOUS ACTIVITY OF ANY KIND (INCLUDING LIBEL, SLANDER OR INJURIES 

CAUSED BY SOUND LEVELS IN OR AROUND CLIENT'S EXHIBIT) WHETHER CAUSED BY 

NEGLIGENCE, INTENTIONAL ACT, ACCIDENT, ACTS OF GOD OR OTHERWISE PRIOR TO, 

DURING OR SUBSEQUENT TO THE PERIOD COVERED BY THIS AGREEMENT. IN NO EVENT 

WILL MANAGEMENT, MANAGEMENT’S SERVICE CONTRACTORS, THE FACILITIES OR THE 

CITY WHERE THE EXHIBITION FACILITIES ARE LOCATED OR THEIR RESPECTIVE OWNERS, 

DIRECTORS, OFFICERS, EMPLOYEES, AGENTS AND REPRESENTATIVES BE LIABLE FOR 

ANY CONSEQUENTIAL, INDIRECT, SPECIAL, PUNITIVE OR INCIDENTAL DAMAGES OF ANY 

NATURE OR FOR ANY REASON WHATSOEVER WHETHER OR NOT APPRISED OF THE 

POSSIBILITY OF ANY SUCH LOST PROFITS OR DAMAGES. MANAGEMENT MAKES NO 

REPRESENTATIONS OR WARRANTIES, EXPRESS OR IMPLIED, REGARDING THE NUMBER 

OF PERSONS WHO WILL ATTEND THE EVENTS OR REGARDING ANY OTHER MATTERS. 

CLIENT EXPRESSLY ACKNOWLEDGES AND AGREES THAT TO THE MAXIMUM EXTENT 

PROVIDED UNDER APPLICABLE LAW MANAGEMENT’S MAXIMUM LIABILITY TO THE 

CLIENT IN ANY WAY RELATED TO, IN CONJUNCTION WITH OR ARISING FROM THIS 

AGREEMENT, THE USE, REFUSAL, REJECTION OF SPACE, OR  JUDICIAL DETERMINATION 

OF MANAGEMENT’S WRONGFUL CANCELLATION OF SPACE OR SPONSORSHIP WILL BE 

LIMITED SOLELY TO THE RETURN OF ALL OR A PRORATED PORTION OF ANY FEE 

PREVIOUSLY PAID TO MANAGEMENT BY CLIENT.  

xviii. Intellectual Property, Music Licensing and Use of Copyrighted Works: By executing this Agreement, 

Client represents and warrants to Management that Client owns or validly possesses the right to make, use, 

perform, sell and display any patented products, copyrighted works, trademarks, service marks and trade 

names (collectively, "Intellectual Property"), as the case may be, used by Client at or to promote its 
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activities at the Event and all affiliated events. To the extent necessary to fulfill Management’s express 

obligations hereunder, Client hereby grants Management a non-exclusive, royalty-free, revocable, non-

transferable worldwide license (without the right to sublicense) to use Client's trademarks, service marks, 

logos, trade names, copyrighted content, hypertext links, domain names, icons, buttons, banners, graphic 

files and images. Client will be responsible for securing any and all necessary licenses or consents for (a) 

any performances, displays or other uses of copyrighted works, trademarks or patented inventions or 

designs and (b) any use of any name, likeness, signature, voice or other impression, or other intellectual 

property owned by others at the Event.  

xix. Photographs and Recording: From time to time, photographs, motion pictures and/or video recordings 

(collectively the “Recordings”) may be made in the Facilities, which Recordings may include images of 

Client, its employees, agents, representatives, spokespeople and related merchandise and displays. Client 

may not hinder, obstruct or interfere in any way with such Recordings whether by Management, its agents, 

attendees or other Clients. By signing the Agreement, Client, on its own behalf and on behalf of its 

principals, employees, officers, directors, agents, representatives, and spokespeople, hereby licenses and 

authorizes Management to use the names trademarks, tradenames and logos and likenesses of Client and of 

any of Client’s principals, employees, officers, directors, agents, representatives, and spokespeople 

participating in the Event or any associated events and depicted in any of the Recordings for commercial 

purposes, including, without limitation, to advertise, promote and market the Events.   

 


